
 

Facebook: 
This is the world’s largest Social Network, with more than a million users. Thanks to 
its size, it’s quite likely that your target audience is on this platform. Because of this, 
it’s essential that you include this network in your Social Media strategies. 
Furthermore, it has a very effective and personalized advertising service. 

LinkedIn: 
This is the most important Social Network for professionals, thus it’s essential to 
include it in your Social Media campaigns (especially if you’re into B2B Marketing). 
Here you can create a business profile  for yourself and pages for your company and 
products. Do this will favor your exposition and positioning. 

Twitter: 
This platform stands out for its valuable news items, since posts are made in real 
time. That’s why it’s ideal for covering events and sharing your brand’s news. 
Furthermore, its content classification system through the use of hashtags is perfect 
for spreading proposals and connecting with people interested in your sector. 

Google+: 
This is the Social Network developed by the same company that created the most 
used search engine: Google. Therefore, its use is conceivably a determining factor in 
terms of web positioning. This platform also enables the use of hashtags to track 
down publications more easily. 

Pinterest: 
This is ideal for displaying your products since it allows you to upload high quality 
photos of your merchandise and classify it into categories, or boards, to be found by 
users through the search. Furthermore, if your audience is predominately female, 
then you must publish here since more 80% of their members are women. 

https://newsroom.fb.com/company-info/
https://postcron.com/en/blog/facebook-ads-for-advertising/
https://postcron.com/en/blog/b2b-marketing-and-b2c-marketing/
https://postcron.com/en/blog/how-to-use-linkedin-easy-and-executive-tips-for-professional-growth/
https://postcron.com/en/blog/guide-to-using-hashtags/
http://searchengineland.com/google-controls-65-percent-of-search-bing-33-percent-comscore-228765
http://searchengineland.com/google-controls-65-percent-of-search-bing-33-percent-comscore-228765
https://postcron.com/en/blog/seo-for-blogs-basic-guide/
http://expandedramblings.com/index.php/pinterest-stats/


Instagram: 
This constantly growing Social Network focuses on images and videos, therefore it is 
also perfect for displaying your products or visual stories associated with your 
services. Furthermore, thanks to the recent Instagram update advertisers now have 
even more effective segmentation tools. 

Learn a lot more on the Social Network Management and turn yourself into a 
professional Community Manager with articles under this category from our 
blog: How to Manage Social Networks. 

Includes: 

• Practical guides for Managing Social Networks 
• Applicable advice for Optimizing Community Manager tasks 
• Effective tips on Social Media Management 
• The latest Online Marketing news from each Social Platform 

What is Facebook? 
Facebook is a social networking site that makes it easy for you 
to connect and share with family and friends online. Originally 
designed for college students, Facebook was created in 2004 by Mark 
Zuckerberg while he was enrolled at Harvard University. By 
2006, anyone over the age of 13 with a valid email address could join 
Facebook. Today, Facebook is the world's largest social network, 
with more than 1 billion users worldwide. 

Why use Facebook? 

Have you ever wondered why people like using Facebook? After all, 
there are already a lot of other ways to communicate online, like through 
email, instant messaging, and so on. What makes Facebook unique is the 
ability to connect and share with the people you care about at the same 
time. 

For many, having a Facebook account is now an expected part of being 
online, much like having your own email address. And because Facebook 
is so popular, other websites have worked to integrate Facebook. This 
means you can use a single Facebook account to sign in to different 
services across the Web. 

https://postcron.com/en/blog/instagram-2016/


Click the arrows in the slideshow below to see examples of the different 
ways you can use Facebook. 
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How does Facebook sharing 

work? 
Facebook allows you to send messages and post status updates to 
keep in touch with friends and family. You can also share different types 
of content, like photos and links. But sharing something on Facebook is 
a bit different from other types of online communication. Unlike email or 
instant messaging, which are relatively private, the things you share on 
Facebook are more public, which means they'll usually be seen by many 
other people. 

While Facebook offers privacy tools to help you limit who can see the 
things you share, it's important to understand that Facebook is designed 
to be more open and social than traditional communication tools. We'll 
talk more about sharing and controlling your privacy in our lessons 
on Facebook privacy and adjusting privacy settings. 
 

http://www.gcflearnfree.org/facebook101/understanding-facebook-privacy/1/
http://www.gcflearnfree.org/facebook101/adjusting-your-privacy-settings/1/

